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4Q Bell: AT&T Sees Video, Wireless Adds; Home Phone Disconnects

A year ago, AT&T was sitting with about 3K U-Verse subs and rollouts in 11 markets. “This is our Plan A, and Plan A
we’re sticking with,” former CEO Ed Whitacre said during the 4Q06 conference. Fast forward to today when the video IP
service has nabbed 231K subs, an increase of 83% vs 3Q, and has launched in 41 markets. “We feel very good about
U-Verse results in 4Q. They were right where we had targeted them for the quarter,” CFO Rick Lindner said Tues. The
weekly install rate for mid-Dec was at 12K, ahead of the telco’s 10K goal, and churn rates are comparable to those of
access lines and broadband, he said. “I would expect [churn] would decline to sub 2% levels as we start to build the base
further,” Lindner added. U-Verse dilution was at 11 cents for the year, in line with AT&T’s projection, while dilution for

‘08 should be in the 12-14 cent range, he said. New U-Verse products coming up include a 10MB broadband service,
2nd stream HD and whole-home DVR. Factor in satellite customers and AT&T’s total video connections grew by 235K
to 2.3min. 7.6% of primary consumer lines had a video solution up from 4.6% a year ago. AT&T stock has dropped
nearly 13% since its CEO made comments earlier in the year about possible softness in the consumer business. Thurs’
earnings release provided a bit more color, with the telco reporting that 656K home phone disconnects (primarily due to
non-payment). Wireless isn’'t seeing any impact at this point, and for the 1st few weeks of Jan, broadband rates improved
some and access lines are at or “maybe a little better” than 4Q, Lindner said. “The economy is always a risk, but | think
when you look across our business, we are relatively, | think defensive in nature in these kinds of downturns and in wire-
less particularly,” he said. When it comes to the small-to-medium business market that cable hopes to encroach on, Lind-
ner feels pretty good about AT&T’s position: “Nearly 50% of our small business customers at risk to cable competition
have bundled services and [have] signed new term contracts with us. Our activity in this area is reflected in the growth
rates.” For the Q, AT&T posted a record 2.7min wireless adds, with total revenue of $30.3bIn and net income of $3.1bin.

In Fine Form: Despite recent industrywide basic sub losses, Insight actually achieved 35K net basic subs additions last
year, a 5.4% Y-over-Y increase. The op also added 68K new phone subs, 78K HSD subs and 55K digital customers. As
of Dec 31, Insight counted 722K total customer relationships, up 6%. The numbers were realized by the wholly-owned
Insight systems in KY, IN and OH, and do not include gains in the systems that have since moved to Comcast.

In the Courts: Gemstar-TV Guide has taken time from its recent IPG licensing spree to file in the UK a patent
infringement suit against Virgin Media, which the company claims has infringed European patents covering tech-
niques for IPG provision and handling recordings from IPGs. “We have worked diligently to license Virgin Media for
their distribution of various set-top boxes that contain IPGs covered by our patents, but negotiations did not lead to
a resolution,” Gemstar’s evp, intellectual property and licensing Samir Armaly said in a release.

VOD Data: Comcast has become the 1st user of, and data supplier to, Nielsen On Demand Reporting & Ana-
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lytics (NO_RA), a new measurement service that aggregates and anonymously reports on VOD usage based on
real time transactions collected through set tops. The Web-based app is part of Nielsen’s DigitalPlus service and
will also provide integrated data sets from other company services such as EDI and VideoScan. Comcast will use
NORA to analyze on demand trends based on factors such as program category and distributor.

Doh!: Charter is blaming a technical glitch for causing it to delete the contents of 14K customer email accounts across
its footprint. A process that routinely deletes inactive email accounts somehow wiped the contents of active accounts on
Mon, a spokeswoman said. As a result, the MSO has implemented new “fail-safe methods,” including keeping deleted
accounts temporarily available, she added. The MSO applied a $50 credit to the bill of each affected customer and is of-
fering free installation/1 free month of home networking. The company has about 2.6min total HSD customers.

PSAs: Cable and broadcast nets donated an avg of 17 secs an hour to PSAs, or one-half of 1% of all TV airtime, ac-
cording to the latest Kaiser Family Foundation study. The most popular hours for PSAs? Midnight to 6am, with 46%
running during that time period. The cable nets studied (CNN, ESPN, MTV, Nick and TNT) did beef up their time allot-
ted to donated PSAs to 15 sec from 7 sec per hour in Kaiser’s '02 study. However, there was no statistically significant
change in the avg amount of donated PSA time when broadcast TV (ABC, FOX, CBS, and NBC) was factored in,
Kaiser said. The study was based off of a full week of TV for the 9 nets plus Univision in 7 different markets in ‘05.

On the Hill: Comcast evp David Cohen is on the witness list for Tues’ House Telecom hearing on moving PEG chan-
nels to digital. A Ml court granted a temporary restraining order this month that prevents the MSO from moving PEG
channels to digital, thus requiring subs to have a set-top to view them. The mayor of Dearborn, MI, which sued Comcast,
is slated to testify, as well as an AT&T MI rep.

Deals: RBC Daniels finished ‘07 with 83 transactions valued at more than $4bin. RBC Daniels and RBC Capital
Markets led in the number of M&As involving N American cable, telecom, broadcast and Internet companies for the
year (46), with deals including Charter’s sale of systems to Rapid Comm and Liberty’s sale of On Command to
LodgeNet. Goldman Sachs was 2nd in cable/telecom deals, with 17.

VOD: The Metropolitan Opera has muted its previously announced VOD deal with iN Demand, citing an outcry
from theater owners. The deal had called for PPV offerings of 8 Met performances within 30 days of their transmis-
sion to select movie theaters. Met GM Peter Gelb said he would like to revisit a potential partnership next season.
-- Blue Ridge Comm is the 1st operator to launch The Pentagon Channel’s free VOD product, RECON.

Big Game Players: FSN'’s “Best Damn Sports Show Period” has already filled the sponsorship roster for its special
Super Bowl week programming (Jan 30-Feb1), with Hooters, Mitsubishi, Keystone and GoDaddy.com signing among
the supporters. -- Cox is playing an important Super Bowl role by providing cable TV, approx 800 phone lines and 200
HSD lines to various NFL events staged outside Univ of Phoenix Stadium, to which the MSO also delivers telecom ser-
vices. Cox is providing the bandwidth necessary to broadcast the game globally as well.

Programming: The Fri ep (10pm ET) of USA’s “Psyche” involves a murder on the set of a Spanish soap, and will air
later that same night (11:30pm ET) on sibling net Telemundo.
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BUSINESS & FINANCE

People: GSN confirmed that vp, dis-
tribution Scott Perimutter has left the
company. No details on why he left.

-- New Time Warner Cable evp, chief
communications officer Ellen East is
reorganizing her team. As a result,
svp, corp comm Mark Harrad will be
leaving. Fri is his last day, though he’ll
help out with transitioning the depart-
ment. We wish him well. -- Versus
promoted Marc Fein to evp, program-
ming, production and biz ops. -- Life-
time Nets tapped former Disney
Channel exec Scott Garner as svp,
planning, scheduling and acquisitions.
Now with Lifetime, Lifetime Movie
Net and Lifetime Real Women under
his purview, Garner played a key role
at Disney in bringing “High School
Musical” and “Hannah Montana” to
the air. -- Comedy Central promoted
Scott Landsman to vp, original pro-
gramming and development. -- MSG
Media promoted Jerry Passaro to
svp, network ops and distribution.

Business/Finance: Gamco Inves-
tors’ Mario Gabelli wasn’'t a fan of
Cablevision’s privatization plan (Cfax,
10/16), and he’s isn't keen on the
MSO—or any other cable op—in

the year ahead. But Gabelli included
DISH, DirecTV, and LIN TV on his
list of top '08 picks disclosed at a
Barron’s event. Gabelli said AT&T will
acquire DISH, which, like DirecTV, will
turn its balance sheet around in com-
ing years; and that LIN TV will benefit
from ads surrounding the Olympics
and the presidential race.
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Slapshot Rebound Basic Cable Rankings

The 3-season Versus/NHL pair’s skating effort has overcome a slippery past to gain (;nc:/gi; lgzl:g
some notable traction. The net started broadcasting league games under its old OLN

moniker in ’05, a beginning marred by carriage disputes with DISH and Cablevision ; Bgﬁy ?S ?ggg
and just months removed from a disheartening league lockout that likely thawed inter- |3 TNT 1.6 1519
est in the sport. But that was then. “Things are really cranking on all levels for us,” said |4 ~FOXN 1.4 1359
svp, programming and production Marc Fein during a Thurs conference call, reiterat- 3 mﬂ_ 11 ﬁ’lg
ing an unspoken assessment from Wed when Versus exercised a contract option to 7  TBSC 13 1278
continue airing NHL games through ’11. Live games on Versus are averaginga 0.3 this |7  AMC 1.3 1241
season through 29 tilts, a 50% increase over both last year and '05-'06, and HH impres- |9  LIFE 1.2 1168
sions, particularly among the important male demos, continue to shoot upward. Looking ? 1 ;’g'\é' 1? 12)23
ahead, the net is currently “analyzing” the possibilities of adding more games and studio | 11 TRU 11 976
shows for next season, Fein said. Sun’s (6pm ET) league All-Star game on the netwill |13  FX 1 977
act as another bellwether of success. Last year’s version was moved to midweek to 13 ESPN 1 940
avoid a slashing from other sports telecasts, yet still disappointed with a 0.7/474K. A 12 L%?_N 1 323

first for this weekend'’s festivities will be the use of a super slo-mo camera, which pur- 17 HGTV 0.9 893
portedly is able to feature puck rotation. Such viewing enhancements certainly helpthe |47 pisc 0.9 871
cause, but increasing NHL exposure across multiple platforms remains a key growth 17 SPK 0.9 852
driver. NHL Net is available in the US for the 1st time this year; HDNet, which also airs |17 CMDY 0.9 830

. Ao 21 MTV 0.8 780
some league games, launched a new weekly hockey show; out-of-market games are 21 SCIF 08 764

now available through NHL.com; and the league’s YouTube channel receives ample |54 1/ ¢ 08 761
hits. Maybe the hits aren’t of the bone-jarring, head-jousting variety delivered by de- 21  TVLD 0.8 752
fensive goons on the ice, but they’re nearly as effective at stimulating interest. Andthe |25 CNN 0.7 719
NHL/Versus team has responded with a noteworthy goal tally. CH gg Egg\[/) 8; ggg
Highlights: “In Treatment,” M-F, 9:30pm, HBO. Based on an Israeli hit, “Treatment” 25 MSNB 0.7 618
lets viewers tag along as patients visit their therapist (Gabriel Byrne) for weekly visits |25 LMN 0.7 399
(yes, the ultimate in appointment viewing). But be warned: Treatment is close to real- |30 VH1 0.6 553

30 SPD 0.6 437

ity; so the entire 30-min eps consist of dialogue in a therapist’s office. Still the reality of
. - . . , 32 ESP2 0.5 507
it can be addictive. A clever element is that the viewer can choose to watch 5 nights/ |30 EN 0.5 486
wk or fewer. If you're only into Laura, a young doctor with relationship problems, you 32 BET 0.5 4441
watch on Monday nights, her appointment day. If Blair Underwood’s arrogant pilotis |35 APL 0.4 388
your favorite, his appointment is on Tues. And don’t worry if you miss a week. HBO On 35 HLN 0.4 386
. . . ) L 35 TIC 0.4 326
Demand will preview all five of the week’s shows each Mon. Also, beginning Feb 4, 35  CMT 0.4 308

that night’s ep will be preceded on HBO by the previous week’s ep for that day. SA 35 NGC 0.4 291

. WA » : ; . 35 WGNC 04 267
Worth a Look: “Behind The Great Wall,” Sun, 9pm, Discovery. Silver Spring’s 35 SOAP 0.4 66

quest for “big television” continues with a well-done look at the 3K-mile-long wall’s |35 oxvg 0.4 260
history. David Zaslav’s betting Oprah will be even bigger. -- “Gone Country,” Fri, 43 TWC 0.3 264
8pm, CMT. C-listers, including dubious singer Maureen McCormick (Marcia, 43 DHLT 0.3 204

Marcia, Marcia), try to “go country.” Total camp, with biscuits and gravy. And Dee |43 GSN 0.3 194
Snyder rooming with Bobby Brown could be explosive. SA

43 BIO 0.3 151
*Nielsen data sueelied by ABC/DisneZ
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