
Cablefax DailyTM

MONDAY, JUNE 27, 2022

W H AT  T H E  I N D U S T R Y  R E A D S  F I R S T

www.cablefax.com © 2022 Access Intelligence, LLC. Federal copyright law prohibits unauthorized 
reproduction by any means and imposes fines of up to $150,000 for violations.

VOLUME 33 | NO.119

In the Air: SCOTUS Opinions Shaking 
Up Healthcare, Federal Agencies
   Companies across the media and cable landscape scrambled 
Friday to reply to questions regarding their healthcare policies 
in light of the Supreme Court’s decision to reverse Roe v. 
Wade. We don’t have answers on how all are addressing it, 
but some have revealed how they plan to support employees 
seeking abortion or family planning access that cannot access 
that care in their home states.
   Warner Bros Discovery expanded healthcare options in 
response to the news, covering expenses for employees and 
family members that need to travel in order to access reproduc-
tive care. Disney is offering those unable to find medical care 
in one location affordable access to the same care in another 
location. The policy applies to family planning decisions. Para-
mount Global said in a note to staff Friday it intends to act 
similarly in situations where employees need to travel to receive 
services covered through the company’s health insurance, in-
cluding abortion. Netflix grants a lifetime allowance of $10,000 
per employee for travel reimbursements for employees as well 
as any dependents that need to travel in order to receive treat-
ments like abortions or gender-affirming care. Comcast NBCU’s 
existing healthcare offerings give employees up to $4,000 per 
medical-related trip. They may take up to three trips each year 
with a $10,000 annual cap on coverage. 
   Decisions from the Supreme Court are still rolling out this week, 
and one in particular could have a major impact on the regulatory 

power of federal expert agencies. West Virginia v. EPA is a case in 
which Republican Attorneys Generals fought back against and chal-
lenged a proposed rule from the Biden Administration tied to carbon 
emissions. The petitioners argue that allowing the EPA to make 
such major decisions that would significantly impact the electrical 
grids would give it power far beyond what it has previously held.
   Should the Court rule for the states, it would effectively 
be overturning the principle of Chevron Deference that sees 
courts defer to expert agencies when legislation on an issue 
isn’t explicit. The result of transferring that power away from 
agencies like the FCC and FTC would presumably bring a lot 
of uncertainty to the larger federal regulatory environment. 
   “An enormous source of power for the FCC has been the 
‘public interest standard.’ It is questionable now whether any 
decision based on that standard will be upheld by a court,” 
New Street Research said in a note. “Further, an agency 
like the FCC becomes something like an administrative law 
judge that serves up a record for the real decision maker—the 
courts—to use or discard in any way that it views as it wishes. 
Moreover, the agencies will now, as a practical matter, work 
more for the judiciary than for the Congress that creates, funds, 
and confirms their top appointments, or for the President.” 
   States could also be more empowered to take matters into 
their own hands. They would be more likely to implement rules 
on issues that previously seemed to live under the jurisdic-
tion of federal agencies, raising the risk of a patchy regulatory 
framework across the country. 
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Deal Talk: RCN/Wave/Grande CEO  

Dissects $8.1bln Stonepeak Deal

   News broke Sunday that Stonepeak Infrastructure 

Partners is buying Astound Broadband (made up of RCN, 

Grande, Wave and enTouch) for $8.1bln ($3.6bln in cash 

and $4.5bln of assumed debt) from private equity firm TPG 

and management company Patriot Media. Astound has more 

than 1mln customers across Chicago, Eastern Pennsylvania, 

Massachusetts, NYC, Northern California, Oregon, Texas, DC, 

and Washington, and is the sixth largest US cable company.

   The Patriot team will continue to run the company after the 

deal closes, which is expected to happen in 2Q21. Patriot 

CEO Jim Holanda told CFX that he views the transaction as a 

positive for the industry. “I think private equity infrastructure 

investors—that by their nature maybe have a longer-term time 

horizon than regular private equity investors—realize the value 

of the assets that underlie these networks, in terms of fiber 

and conduit rights and strand. This is infrastructure that is 

very difficult to replicate or go build in a cost-effective manner,” 

he said, pointing to recent deals between Digital Colony and 

EQT for Zayo and Lightpath and the Altice USA partnership 

with Morgan Stanley Infrastructure. 

   Stonepeak’s deep pockets could also help Astound make 

some more acquisitions. It closed on Houston-based enTouch 

with its 22K customers about five weeks ago, and it recently 

filed with the FCC to buy a small fiber company in central 

California called Digital West. “They [Stonepeak] bring a 

lot of money and horsepower. They had raised a big fund two 

years ago and just finished completing another even larger 

fund as we speak,” Holanda said. “Our ability to continue to 

grow through small M&A and more transformational M&A, and 

our ability to continue to be able to expand our residential and 

commercial fiber networks into more areas close to where we 

already do business is where Stonepeak is going to be very 

advantageous.”    With the drama that’s unfolded between Altice USA and 

Cogeco, it may not seem like there’s much on the market. 

But the Astound team sees things differently, looking to forge 

a path similar to Cable One, which recently brokered deals 

for fiber providers, fixed wireless ISPs and a stake in Mega 

Broadband Investments that could grow to be the whole 

enchilada. “There are still 740-member companies within 

NCTC. I don’t think the rest of the world knows there are that 

many small- and medium-size cable companies that are still 

out there, and many of them are family owned. You add to 

that layer the smaller or regional fiber players, and there are 

a lot of those as well,” Holanda said. “I think there are M&A 

possibilities. Obviously, nothing of the scale of when we put 

RCN and Grande together and added Wave. But I think there 

could be some exciting opportunities.” 

   While many might consider Astound an overbuilder, Holanda 

said that 50% of the company is an incumbent cable opera-
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   “The short-term headline reaction will be that the decision is good 
for the stocks in regulated sectors, like telecom. Over time, how-
ever, investors will come to see the picture as more complicated, 
with the uncertainty about outcomes and the longer timeline for 
decisions creating a cloud about the sustainability of any rules, 
a cloud that could dampen the outlook for stocks,” the firm said. 

STARKS ZEROES IN ON ACP, CLIMATE
In delivering the keynote at the 2022 Broadband for All Sum-
mit in Stockholm Monday, FCC Commissioner Geoffrey Starks 
praised the Affordable Connectivity Program but said there is 
still much to do there. Starks said one ACP target should be 
households receiving federal public housing assistance, which 
have “unusually low enrollment” despite being automatically 
eligible for the subsidy. He revealed he’s been working on a 
pilot to expand ACP participation in such households. Changes 
include making the application easier to complete; developing 
better inter-governmental coordination; using clearer language; 
and providing more opportunities for assistance during the 
sign-up process. Starks trumpeted the successful deployment 
of 5G networks and the massive amounts of private and public 
capital expanding telecom infrastructure. But he warned against 
mistaking achievements for ultimate success. “With broadband, 
no matter how much we manage to achieve along the way, we 
will not be truly successful unless every person has the same 
opportunity to participate in our connected future, and unless we 
build that future responsibly, sustainably, and with our climate 
in mind,” Starks said. Note that bit about sustainability, with 
the commish declaring that the Information and Communica-
tions Technology sector plays a disproportionately large role 

in combating climate change. Those efforts include spectrum 
efficiency, leveraging connectivity for smart infrastructure (ie, 
use AI and data to with traffic flow, energy transmission, etc), 
reducing or eliminating carbon emissions and investing in net-
works that can stand up to extreme weather.

PIVOTAL UPDATES COMCAST FINANCIAL MODEL
Pivotal Research adjusted its financial outlook for Comcast 
as it forecasts a U.S. recession in the first half of 2023. Pivotal 
reduced Comcast’s year-end target price by $2 to $55, but 
didn’t make any changes to its cable RGU outlook as Pivotal 
expects it to remain buoyant. Expectations for NBC were 
reduced, however, due to “weakness in scatter advertising 
that we expect to worsen materially in 2H and in ’23.” After 
NBCUniversal garnered $3.25 million in advertising revenue 
in 3Q21, Pivotal expects that number to drop 30% to $2.28 
million in 3Q22. “We remind investors that the vast majority 
of Comcast revenue is derived from providing important utility 
like services and they remain well positioned to ride out what 
we believe is an increasingly likely 1H’23 recession,” Pivotal 
Research noted. Sky financial expectations declined due to 
expected pound weakness relative to USD, as total revenue is 
expected to fall from $20.28 million to $19.09 million. 

FCC OKAYS CMG, ALTAFIBER COMPLAINT DISMISSAL
The FCC dismissed the retransmission consent disputes filed by 
Cox Media Group and altafiber against each other on Friday 
after hearing from both parties that they had agreed to new terms. 
Altafiber was the first to submit a complaint in April, claiming that 
Cox Media Group failed to negotiate in good faith, and Cox Media 
Group quickly fought back with its own counterclaim. The dispute 
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centered around WHIO, the CBS affiliate in Dayton, Ohio, but the 
pair were able to resolve their disputes earlier this month.  

NTIA AWARDS $10 MILLION TO MICHIGAN
NTIA awarded Michigan State University more than $10 mil-
lion from the Broadband Infrastructure Program to fund middle 
mile fiber infrastructure expansion across the state. The 
project, which is occurring in partnership with last mile ISPs, 
will enable a total of 103 access points with nearly 70,000 
census blocks and more than 120,000 unserved locations. 
Upon completion, the project will provide 16,499 unserved 
households with high-speed internet. This is the final award 
from the Broadband Infrastructure Program, which granted a 
total of 14 awards with more than $288 million in funding.

FCC, IMLS JOIN ON FUNDING AWARENESS
FCC chairwoman Jessica Rosenworcel and Director of the Insti-
tute of Museum and Library Services Crosby Kemper announced 
an MOU to jointly promote public awareness of federal funding 
opportunities for broadband. The goal is to generate efforts to 
promote access of affordable broadband programs, focusing 
on communities where broadband availability is difficult. The 
partnership will also share data about participation in the FCC’s 
E-Rate and Emergency Connectivity Fund programs, publicize 
information about federal broadband funding opportunities and 
help with the development of broadband outreach.  

NAB STATEMENT ON CANNABIS ADS
The House Appropriations Committee advanced the FY23 
Financial Services and General Government appropriations bill 
Friday, potentially easing restrictions on radio and TV broadcasters 
that accept cannabis ads. The bill includes language that prevents 
the FCC from acting against broadcasters that accept such ads, 
so long as cannabis is legal in the state the station is licensed in. 
NAB spokesman Alex Siciliano said in a statement the organization 
supports this move. “As the vast majority of states have legalized 
cannabis in some form, today marks a long overdue step toward 
finally allowing broadcasters to receive equal treatment regarding 
cannabis advertising that other forms of media have had for years.”

USFL SET FOR ANOTHER SEASON
With its inaugural season championship coming Sunday, the 
USFL will return for a second season. Fox Sports CEO and 
Executive Producer Eric Shanks confirmed the news to Sports 
Business Journal, adding that the league will play in two to four 
markets next year instead of having all games in Birmingham, 
Alabama. Eventually, the USFL wants teams to play in their 
respective markets, with discussions between the league and 
cities underway. This sets up a battle between spring football 
leagues with the XFL re-launch happening in spring 2023.  

CHARTER TO APPEAL $375M STABBING VERDICT
A Texas jury ordered Charter to pay $375 million in compensa-
tory damages to the family of 83-year-old Betty Thomas, who 
was fatally stabbed in 2019 by a company field technician. The 
jury found the operator acted negligently in hiring Roy James 
Holder, 45. That amount could increase when the jury consid-
ers punitive damages, with the next phase of the trial set to 

resume July 6. Holder pleaded guilty to murder and received a 
life sentence in April 2021. He went to Thomas’ home to help 
with her phone line and returned the next day, when he was off 
the clock, and stabbed her to death. Charter plans to appeal 
the verdict. “Our hearts go out to Mrs. Thomas’ family in the 
wake of this senseless and tragic crime. The responsibility 
for this horrible act rests solely with Mr. Holden, and we are 
grateful he is in prison for life. While we respect the jury and 
the justice system, we strongly disagree with the verdict and 
plan to appeal,” the company said in a statement. “The law in 
Texas and the facts presented at trial clearly show this crime 
was not foreseeable: At Charter, we are committed to the safety 
of all our customers and took the necessary steps, including a 
thorough pre-employment criminal background check—which 
showed no arrests, convictions or other criminal behavior. Nor 
did anything in Mr. Holden’s performance after he was hired 
suggest he was capable of the crime he committed, including 
more than 1,000 completed service calls with zero customer 
complaints about his behavior.”

CARRIAGE
Fuse Media’s FAST channels Fuse Backstage and Fuse Beat are 
now available on Amazon Freevee, formerly IMDb TV. Fuse Beat 
highlights Black culture and content while Fuse Backstage boasts 
a collection of music bios, performances, interviews and more. 

DRAKE UNIVERSITY HONORS COMMISSO
Mediacom Communications CEO Rocco Commisso was given 
an honorary Doctor of Business Administration degree by Drake 
University in Des Moines, Iowa. Mediacom made 1-Gig internet 
available to over 300 Iowa communities in 2017 as part of 
the company’s $1 billion capital investment plan.

FIBER FRENZY
Clearwave Fiber is slated to start building its network in Lan-
sing, Kansas, this month, marking the company’s entrance into 
the Sunflower State. Clearwave is seeking to bring its service to 
over 500,000 residents and businesses in the U.S. by 2027. 

RATINGS
The 2022 NBA Draft averaged 3.05 million viewers over both 
rounds—up 33% from 2021, according to Nielsen. The first 
round was broadcast on ABC and ESPN and averaged 3.99 
million viewers, up 32% from last year. The second round was 
only on ESPN. The broadcast peaked at 4.5 million viewers 
at 8:15pm. -- Stadium’s live Twitter broadcast “Inside The 
Association: Draft Special Presented by AT&T and Safelite,” 
garnered 4.45 million views, a 270% YOY increase. It’s also 
the most amount of views Stadium has achieved on Twitter. 

PEOPLE
Frontier appointed its VP, Controller William McGloin as Chief 
Accounting Officer and Controller, effective Friday. The newly 
combined position follows the exit of SVP and Chief Accounting 
Officer Donald Daniels. -- Helen Swenson joined AccuWeather 
as Chief Content Officer. Swenson—who joins from NY1 Spec-
trum News—will manage strategy for content initiatives across 
AccuWeather’s platforms and digital content on its website. 

https://www.sportsbusinessjournal.com/Daily/Morning-Buzz/2022/06/27/USFL-returning-on-Fox.aspx

